COPY RIGH,

Now what? Tell the reader

what to do- call, visit your
website, buy today. Don't dare leave off
any pertinent information like your
phone number, address, or website.
Link your brochure to the next step in
the relationship.

Your copy must grab

attention, provide value,

be audience centered, promot ur @
advantage over the competition, be
consistent, highlight features and
benefits, have a call to action and be
written in clear and easy to

understand language.

call or email
today!

need more help
with your marketing

efforts?
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You need a

hook that gets your

audience interested. Sometimes

the shape, size, and feel of the piece
is the first to draw the audience inward.
Bold images and/or colors first capture
the attention of the audience. The
headline or main text is your next chance
to grab attention through the context.
Get the adrenaline pumping, tears

flowing, or sides splitting. Spark their
curiosity and they will keep reading.

time

convenience

know your audience,

KNG .
What is your product or

service? Describe it in brief and easy to
understand language. Explain why you are
a better choice than your competition.
What is your advantage?
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MAKE IT SHINE

6 What? How?

Features tell you what is offered.
Benefits tell you how given features
are good news for the audience. Low
fat is a feature; the fact that it won't
clog your life-giving arteries is an

incredible benefit.

Create A

Killer

Brochure



